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Internship
Objecﬁves My Focus This Summer

e  Strengthen communications across digital
+ client channels

e  Support Collectible Design launch
e Build clientfacing resources

e Create synergy between NY & Lyon teams
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Scope of Work

Content & Editorial Digital Client Tools

Presence

Articles, Newsletters, PR Social Media, Video, Web Decks, Guides, Surveys
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Deliverables

The Numbers

E} @ .A.
5 Articles + 3 Newsletters 20 (8 posted/12 scheduled) 2 Videos + 1 Video Proposal
Instagram + LinkedIn Posts

&

2 Client Presentations Client Feedback Templates + Survey 3 Client-Facing Resources

%‘-_E]
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Highlights
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Digital Visibility

8 posts + 2 videos, more ready in drafts

Top post: Paradis Trouvé Showroom — 5.7K
impressions, 432 engagements

Humans of Jouffre + Pronunciation video —
Humanize the brand

5 articles + 3 newsletters — consistent

editorial touchpoints reinforcing brand voice

Highlight #2
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https://drive.google.com/file/d/1TVA53m36a8T3D-_v-UNvewKgFlnVG7IA/view?usp=drive_link

Top Performing Posts

| i i it |l i3 ] : ‘_' == i
Step inside the brand Celebrating NY Design In our New York
new showroom... Week during... showroom, ‘Liminal...
Fri Jun 20, 9:23am Fri Jun 6, 11:28am Wed Aug 20, 10:01am
© 9.1K ¥ 432 © 11.5K ¥ 234 © 6.5K ® 170

® 1 » 14 ® 10 + 18 ® 20 » 7
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Paradis Trouvé Follow-up & Expanded Workshop

N THETICE ©ON CRAFTSMANSHIP
ON INSPIRATION e e N PRESS OUTREACH LISTICONTACTS
This piece represents  coming conterfmy design pracce. —
My goal was (o create  piece of my design if'a thing fant made el kg it the JOURFRE BLEOY
that twok the v i its ot worth anything 2 T o P
rounded, chubby forms and = e eryone 5 PUBLICATION CONTACT wHY
clevate it away ] was. con .
and playlul into 2 mau o it il vorriory Supportive, andletme Business of Home Havea question, tip, | Trade-focused and covers
clegant  expression.” Tun with the design Story, or idea? industy news, stucio
i e expansions. and imovations.
ON WORKING WITH JOLIFFR[ Larger Craft Spaces, and State-of-the-Art Woodshop Interor Design Magazne | Edtorial Coverage High visioilty amang inerior
For edioral staffcontact | designers. Ofen fe
“ w Long lstand City, NY - Summer 2025 — Joufie. the internationally renowned French iematon o soriing e e
Uphalsiory nou3e.hascompleted a majo &xpansion of s Now Yok il 1 Long oo
Island City, marking a decade since the opering of s US. workshop The nevly vent o the magazh
20054 ft space dramalic P , el pleas st Edoria
capabilies wh i bzl oy
designinnovation.
Sight Unseen
. Tho expansion includes by emaito submisions at] | design and collectble peces.
H atural materials and new collaborations with design-craft prtners from e it
around the wrl Design ik ifyou are interested in Covers sudio evaluton, great
i shating oot or el orstonling

= Enlargod upholstery and window treatmentatelers — alloying Joufio o ‘consideration, we acce;
take on projects of unprecedented scope and scale rmasons sento
info [a] design-milk com.

i

+ Astate-ofthe-art woodshap — aabing tho reaion ofrsanal ppoltry
ONTHEPIECE T ahuay honing my technical ONCRAFT  “Tm not impressed by art that s tograta with Dozeen Interor projcts:

terational reach a

many more nuanced permutations
of the vagaries of g

Fremonton” me o BT e uphostry of st alome as colectible peces. i | ayogectSosgh orios
e i n At the heart o the new atelier i a state-of-the-art woodshop, now equipped ‘American projects: for
NG chmology it sl or 4pd s 7 mwe ercaionof somplx archtotsand designers

| ” and craft o curve joint.and ention The direct o our New York team.
| eniargod spaco aiso ncludes . st send an emaicontnng
i vl atscale, ‘et and image:
< projects, and expanded zones /ovm oweatments and vl phelstony Every s submissons@ezeen.co
) 4 the
Y i benind it ADPRO Trades-focused am of AD
i L Mm Inqires with high engagemen
\ pony indenast com | pracicng inteior designers
& | i Bosin proecs Tosubmta.
esign proje
i i consideraton, please send
. you submisinas 2 PO
attachme
ONWORIGNS  Thek starion o deca & wuly ONINSPIRATION 1 Paradise Is a beauiful place e s 1 s [
WITHJOUFFRE  unparalled.  Everyon 1o escape o, | was curious © ol rmzs:

explore i fom 3 onhuman
ey i e
of mysticsm and the mythica

that rigor and 3 real cheerfulness
© everything they touch:
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https://docs.google.com/document/d/1wgiDEyd3Qv95nKutlg1zkxz6IxB04zRLg6APi2cdvT4/edit?usp=drive_link
https://docs.google.com/document/d/1MMeSNIjRz8Q0Jizj6MstoTw5h_6S0K5pGYKWcfZ0orY/edit?usp=sharing

Articles & Newsletters

THEWORKSHOPS  SAVOIR.FAIRC | PRODUCTIDRVELOPMENT JOUFFRE ProjEcTS RecRUITMENT contact THEWORKSHOPS | SAVOIR-FAIRE 0DUCT DEVELOPMENT JOUFFR PRojecTs RECRUITMENT conTacT savBinexike,  Proouél pevtiopueny < B e nosers s RecxUITMENT contact

PARADIS TROUVE: PARADISE
FOUND AT JOUFFRE FINDING PARADISE: A ratifg wigh Aaric KRSRENA M wnd gl
JOURNEY INTO PARADISE AT i 40 ofce has been a real oy for teourt
JOUFFRE'S EXPANDED NYC over the astdecade, Together, we have crested
ELIER g

SHARE THIS AR of global materials and cu

000 generat

Crafted with Care: Natural Materials at Jouffre

JOUFFRE NEWSPAPER i
As health, well-being, and environmental responsibility become more central to the design
JUN E 2025 Eniearins conversation, natural upholstery materials are evermore important as essential elements of

thoughtful interiors. That is why we continue to expand our use of natural, responsibly sourced

materials within our upholstery practice.

Paradis Trouvé: Paradise Found at Jouffre

Team changes During New York Design Week, Jouffre’s newly expanded Long Island City showroom came alive,

inviting visitors on a captivating journey through Paradis Trouvé, an immersive exhibition exploring

Team Departures the profound question, "What is Paradise?" Curated by Taylor Scott Ross, Jouffre's Design
Director, alongside our in-house design studio, the exhibition showcased craftsmanship,

— sustainability, and visionary design.
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https://www.jouffre.com/en/news/finding-paradise-a-journey-into-paradise-at-jouffre-s-expanded-nyc-atelier
https://www.jouffre.com/en/project/paradis-trouve-paradise-found-at-jouffre
https://www.jouffre.com/en/project/rustic-modern-farmhouse

Client Tools

General Presentation + Collectible Design
Deck

Client Feedback Templates + Satisfaction
Survey

Tear Sheets, Natural Materials FAQ, and
Material Care Guide
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Client Resources (Visuals)

2025 Client Satisfaction Questionnaire

We deeply value your perspective. This questionnaire is an opportunity to share what
you've loved about working with us and where we might improve. Your insights will
help us refine our craft and enhance communication.

Next Clear form

What you need to know:

Natural Materials

193210
comor,
durabilty, and environmentalresponsibily.
What materiats do we use?
Cocdlok
Coconut ibers and natural laex
Tough and elasic dueto high ignin (organic polymer) cotent
Offes ventiaton and support
Hairok
Made from animaihair and natural ltex
Natural micro-springs provide resilience, ventlation, and pressure
ditrbution for comfort
il quick dryin..
reguiatng
American Wool
Hypo-alergenic and dealfor senitv users
Soft, breathable, and temperature regulating
Filerpad Horsetal
Composed of coi (coconut ibe) and long horse hair fibers
Layers ofthese needied pads are used to buid up comfort
Provides dynamic support and spinginess
Naturalatexfoam
Talalayatex s made from 100% naturalrubber
ideai for.
Offers 7 more bresthabilty than traditional foams or enhanced
temperature regulation and comfort
e theyfresafe?
Natural Materials FAQ
though dional
Joutfe - Glent Feedback Emil Templates

Roturning Cliont Follow-Up Questionnairo

o be sont aftercompietng a poject wi areurming client

Dear (Clent Name)

Whenyou have 2 momen, would you mnd sharing:

Your Experience

How i the communicaton and coo-diatan feel s tme around?

D e tmeline algn withyour expectations?
= o i yourproject manager uaport you TGughout e process?
= DX you eet he value maiched the nvestment?

Looking Aheat

Do you have upcoming proects where we coukdsupprtyou, o ar here ciher areas
i drapery,wall iprlser, or furiurs fabricaton, here you e seeking ssstance?

3P conact about mage usage o credr

Adiionsl Offerngs:

. e

Warm regards,

e
clent s Now, Roturning,or Lapsod (nasnt worked withus or  whie) and based on progect
specis.

Cliont Type  When to Use

New At frst complted projoct
Reuming  Afier multle colaboratons
Lapsed Afer a client returns folwing me.

Cliont Feodback Protocol

1. Post.Projoct Email Questionnalre
Purpose
To gather insights o the clients experience ate a comoleted poject—what went wel, what
1 improve, and how we can confinue fo gFow a5 parners.
Timing & Froquency.
+ Send st the close of a completed project

2. New Gliont Onboarding Questionnairs

Purpose

Timing & Froquency.

 Send during il contactor e projectdiscussions begin
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https://docs.google.com/presentation/d/1iGFiJ29XrvuQkJRWc-XJW0rNSShtJaGGVOj4HLszgKc/edit?usp=drive_link
https://drive.google.com/file/d/1v0CheOwPtidYipMtv2YnMCnxE7wb6QWh/view?usp=sharing
https://docs.google.com/document/d/1CYBr8n6l1cbQK6sVChpW1oRSGRqdNWPJ-mJ7ictLPHM/edit?usp=drive_link

Material Care Guide

e Resource for clients to maintain and care

FABRIC

To ft rusing or fteni, Igroy st and
gently brush in the direction
it newer ) s w3 cean: e cloh
For persistent i, use  mid sap soluion
ardry-leaning sovr es st
Start from of the stain and work
o v kot il
Maintenance
Vacuum regularly with asoft brush attachment.
+ Natural humidity can help marks recover over
p meindryclimates,scaming may b requiec

DISCLAIMER

e Reinforces Jouffre’s craftsmanship bt S e
?[ﬁsﬂ‘e’; lﬂ"?afv"'é'{‘; o reore ;l‘iﬁh{"flii

for their pieces

v contac with i
" Avol harshceaning meihods orproducts,

We strongly recommend consuling with
the fabric house or

beyond the workshop
e Collaboration with material suppliers =

i engage 5 auatted protessona solution

or dry-cleaning solvent (test first.
T — + Brush gently in the direction of the nap to
‘mayresultfrom cleaningandmaintenance.

" Occasionally brush with 2 mohalrspeciic

upholstery brush to revive the n
Rotatecusnionsorseatingpostionstominimize
wear in high-use areas

Cleaning
+ Blotspills immediately with a cean, whie cloth.
+ For stubborn stains, use a mild soap

Protection
+ Avoid excessive moisture, harsh cleaners, and
abrasive brushes.

LEATHER & SUEDE

Cleaning,

+ Wipe daily with a soft, damp cloth.

+ Use a pH-neutral stone cleaner or mild soap
for deeper ceaning

Cleaning
; Dustirsquengytopruentingandiacig
+ Forstains, use a mild so:

aForsbbor stains, i a prefesional.
Maintenan

MATERIAE

CARE GUIDE

Compilecincol braion vith leacing abric
hauses ahd material partners.

o e ;pm promptly to avoid staining,
rotect]
T eup way from deect sunlight and heat

+ Avold contact with lotions or water for
prolonged periods.

+ Avoid saturating the leather.

+ Avold using water-based or solvent cleaners.

Cleaning

+ Use a soft brush or low-power vac
regularly oremave dustand ainain texture.

+ Light brushing can lift marks or surface dirt.

+ Consulta professional for stubborn stains.

Maintenance

+" Gentlybrushnap periodicall to keep tooking
fresh,

Protection

+ Avoid excessive moisture or wet cleaning
methods.

+ Keep away from direct sunlight.

Maintenan

Sea regulary,especil for prousstones ke
marble, limestone, and travertine.

+ Use acetone for ight stains.

+ Minor etching or scraiches may be buffed or

esealed.

+ Soapstone can be olled to enrich ts patina and
sanded to remove scratches.

Protection
Never apply waxes or oily polishes.

Cleaning

+ To remove fingerprints for blackened steel w/
lacquer, brass patina w lacquer, and polished
brass w/ lacquer, use Windex (spray Windex on
towel and wipe material) and dry immedately.

Maintenance
Frequently dust with a microfiber towel

+ For blackened steel, use WD-40 twice a year to
prevent rusting, spray small amount on towel
to clean metal. Use a dry towel to remove
immediately.

Protection

+ Do not expose metal to water for too long,
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https://drive.google.com/file/d/1TVA53m36a8T3D-_v-UNvewKgFlnVG7IA/view?usp=drive_link
https://drive.google.com/file/d/1TVA53m36a8T3D-_v-UNvewKgFlnVG7IA/view?usp=drive_link

Collectible Design
Launch Kit

RRP (REES ROBERTS + PARTNERS) X JOUFFRE

[lenge Clu
Chair

The Henge Club Chair reimagines neolithic
forms through a dialogue of curvature and craft.

e Unified presentation, tear sheets, video proposal
e Positioned Jouffre for its Collectible Design
launch

Kit Includes:
Presentation
Tear Sheets
Printable cards & images for wall posters - cad
Video proposal
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Collectible Design Launch Kit (Visuals)

COLLECTIBLE DESIGN

£
=
X
g
£
g
£
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https://drive.google.com/file/d/1NQicofoWPWCTZCEK5uAPh44NUT8uZT6n/view?usp=drive_link
https://drive.google.com/file/d/1eJcTzk49QRCAIcimaRCs5NlcXiFtCU25/view?usp=drive_link
https://docs.google.com/presentation/d/1AiAFKywTeKLdNWZh2s9NVm0DYnCrcG2fT0g09_Ui2_U/edit?usp=drive_link
https://drive.google.com/file/d/1juFanMuQubYzIGINH2WO-7JmNl1TOc9d/view?usp=drive_link

Henge Collection Visual Essay (Proposal)

The idea for this visual essay is motivated by the energy and positive response around the Henge Collection. It will support our
effort to both sell Collectible Design pieces and collaborate with more designers to create bespoke collections.

VISUAL ESSAY: HENGE
COLLECTION

A PROPOSAL JOUFFRE 2025

Click here to view the full proposal.

SCENE 1

Opening Atmosphere
Wide shot of NYC skyline with the water
Pan across East River

SCENE 5

The Dialogue

Taylor and Lucien seated in showroom,
conversation is naturally captured.
intercut with sketches, design inspo, etc.
quick flash of landscape

“We were really inspired by ancient neolithic
Henge sites and pulled in references from
landscapes and stone forms. That became
the foundation of the collection.”

SCENE 2

Arrival by ferry
Ferry on water heading toward LIC
Water spraying, skyline shifting into focus

Dialogue: “When we started this project, we
wanted to create something that feels both
rooted and timeless.”

SCENE 6

:m’-, o fl' ‘.:‘

DAY 1 DAY 2 DAY 3 DAY 4
Design collaboration P - P .
Sketches being pinned to a board. b hd A @
Hands arranging fabric swatches, overlapping
textures. Woodworking and Upholstery and Arrival Fabric & RRP Office On-site Shoot
Moodboards layered with materials + Interview shots *  Fabric upholstery «  Placement of Henge
inspirations. * Woodshop (great light  Arrival sequence: ferry process. Collection in a natural
“After sketches and drawings, we refined the in afternoon): hero entrance, LIC skyline *  RRPoffice: design setting
proportions, the curves, and the materials. It shots of the making of * Upholstery process- process, tease what's « Drone shots of pieces in
was very collaborative.” the Henge Chair frame emphasis on use of coming next landscape
 RRPinterview in Jouffre natural materials
showroom
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https://drive.google.com/file/d/1572Hvl40mFlKGuJw4FubkhKAqRf9qdfW/view?usp=sharing

Results

Impact of My Work

e Reinforced editorial voice with multiple articles and newsletters
e Reached 5K+ audiences through digital campaigns

e Equipped clients with polished resources that inspire trust and
efficiency

e  Built foundations for press outreach + client feedback
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To come...

Projects Developed, Launching Soon

‘Designers in Dialogue’ with Aamir Khandwala
Humans of Jouffre with Corina (video)

Jouffre Pronunciation (video)

Audeamus posts

Spotlight on Artisans series
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https://docs.google.com/file/d/1PA57BvMrHuhMbzUX1p7sMNVYOhReRfEl/preview

Opportunities

Looking ahead

1. Analytics and Insights: Implement a Simple Reporting Framework
a. Metrics: reach, impressions, engagement rate, open rates.
b.  Use data not only for tracking but to inform what content to prioritize
2.  Immersive experiences
a. Experiment with immersive storytelling formats, weather through digital
showroom tours, gallery pop-ups, etc. that tell Jouffre’s story and enhance
their visibility in an impactful way
3. Client journey mapping
a. Do adeep dive of the client's journey with Jouffre at every touch point
and ensure that every stage is cohesive and sends a message that
matches Jouffre's values/brand identity
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