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● Strengthen communications across digital 
+ client channels

● Support Collectible Design launch 

● Build client-facing resources 

● Create synergy between NY & Lyon teams

My Focus This Summer
Internship 
Objectives
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Scope of Work

Content & Editorial
—

Client Tools 
—

Digital 
Presence

—

Articles, Newsletters, PR Social Media, Video, Web Decks, Guides, Surveys

#
#
#
#


Deliverables
The Numbers

5 Articles + 3 Newsletters  20 (8 posted/12 scheduled)
 Instagram + LinkedIn Posts

2 Videos + 1 Video Proposal

2 Client Presentations Client Feedback Templates + Survey 3 Client-Facing Resources 
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Highlights
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Social Media & Video

● 8 posts + 2 videos, more ready in drafts

● Top post: Paradis Trouvé Showroom → 5.7K 
impressions, 432 engagements

● Humans of Jouffre + Pronunciation video → 
Humanize the brand

● 5 articles + 3 newsletters → consistent 
editorial touchpoints reinforcing brand voice

Highlight #2

Digital Visibility
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https://drive.google.com/file/d/1TVA53m36a8T3D-_v-UNvewKgFlnVG7IA/view?usp=drive_link


Top Performing Posts
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Paradis Trouvé Follow-up & Expanded Workshop
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https://docs.google.com/document/d/1wgiDEyd3Qv95nKutlg1zkxz6IxB04zRLg6APi2cdvT4/edit?usp=drive_link
https://docs.google.com/document/d/1MMeSNIjRz8Q0Jizj6MstoTw5h_6S0K5pGYKWcfZ0orY/edit?usp=sharing


Articles & Newsletters
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https://www.jouffre.com/en/news/finding-paradise-a-journey-into-paradise-at-jouffre-s-expanded-nyc-atelier
https://www.jouffre.com/en/project/paradis-trouve-paradise-found-at-jouffre
https://www.jouffre.com/en/project/rustic-modern-farmhouse


Client Tools
● General Presentation + Collectible Design 

Deck

● Client Feedback Templates + Satisfaction 
Survey

● Tear Sheets, Natural Materials FAQ, and 
Material Care Guide
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Client Resources (Visuals)
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https://docs.google.com/presentation/d/1iGFiJ29XrvuQkJRWc-XJW0rNSShtJaGGVOj4HLszgKc/edit?usp=drive_link
https://drive.google.com/file/d/1v0CheOwPtidYipMtv2YnMCnxE7wb6QWh/view?usp=sharing
https://docs.google.com/document/d/1CYBr8n6l1cbQK6sVChpW1oRSGRqdNWPJ-mJ7ictLPHM/edit?usp=drive_link


Material Care Guide
● Resource for clients to maintain and care 

for their pieces
● Reinforces Jouffre’s craftsmanship 

beyond the workshop
● Collaboration with material suppliers
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https://drive.google.com/file/d/1TVA53m36a8T3D-_v-UNvewKgFlnVG7IA/view?usp=drive_link
https://drive.google.com/file/d/1TVA53m36a8T3D-_v-UNvewKgFlnVG7IA/view?usp=drive_link


Collectible Design 
Launch Kit

● Unified presentation, tear sheets, video proposal
● Positioned Jouffre for its Collectible Design 

launch 

Kit Includes:
- Presentation
- Tear Sheets
- Printable cards & images for wall posters
- Video proposal
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Collectible Design Launch Kit (Visuals)
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https://drive.google.com/file/d/1NQicofoWPWCTZCEK5uAPh44NUT8uZT6n/view?usp=drive_link
https://drive.google.com/file/d/1eJcTzk49QRCAIcimaRCs5NlcXiFtCU25/view?usp=drive_link
https://docs.google.com/presentation/d/1AiAFKywTeKLdNWZh2s9NVm0DYnCrcG2fT0g09_Ui2_U/edit?usp=drive_link
https://drive.google.com/file/d/1juFanMuQubYzIGINH2WO-7JmNl1TOc9d/view?usp=drive_link


Henge Collection Visual Essay (Proposal)
The idea for this visual essay is motivated by the energy and positive response around the Henge Collection. It will support our 
effort to both sell Collectible Design pieces and collaborate with more designers to create bespoke collections. 

Click here to view the full proposal.
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https://drive.google.com/file/d/1572Hvl40mFlKGuJw4FubkhKAqRf9qdfW/view?usp=sharing


Results
Impact of My Work

● Reinforced editorial voice with multiple articles and newsletters

● Reached 5K+ audiences through digital campaigns

● Equipped clients with polished resources that inspire trust and 
efficiency

● Built foundations for press outreach + client feedback
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To come…
Projects Developed, Launching Soon

● ‘Designers in Dialogue’ with Aamir Khandwala
● Humans of Jouffre with Corina (video)
● Jouffre Pronunciation (video)
● Audeamus posts 
● Spotlight on Artisans series
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https://docs.google.com/file/d/1PA57BvMrHuhMbzUX1p7sMNVYOhReRfEl/preview


Opportunities
Looking ahead

1. Analytics and Insights: Implement a Simple Reporting Framework
a. Metrics: reach, impressions, engagement rate, open rates.
b. Use data not only for tracking but to inform what content to prioritize

2. Immersive experiences
a. Experiment with immersive storytelling formats, weather through digital 

showroom tours, gallery pop-ups, etc. that tell Jouffre’s story and enhance 
their visibility in an impactful way

3. Client journey mapping
a. Do a deep dive of the client's journey with Jouffre at every touch point 

and ensure that every stage is cohesive and sends a message that 
matches Jouffre’s values/brand identity  
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Confidential © Jouffre Inc.

Thank You for Everything!


